
IMPACT OF ONLINE ADVERTISING ON CONSUMER

BUYING BEHAVIOR TOWARDS COSMETICS

By,

RAKSHITHA P

IV Semester MBA

Reg. No. 18M80123

Under the Guidance of

Dr. AMULYA.M, MBA, BE., ph.D.

, 
Assistant Professor

BIMS

Project report subrnitted to the University of Mysore in partial fulfilment
of the requirements of 4th Semester MBA Degree examinat ion 2020.

B.N. Bahadur Institute of Management Sciences,

University of Mysore, Manasagangothri,

Mysore-S70006

l1o



UNIVERSITY OF MYSORE

B.N. BAHADUR INSTITUTE OF MANAGEMENT SCIENCES

UNIVERSITY OF MYSORE, MANASAGANGOTRI

MYSURU-s7o 006

CERTIFICATE

s is to certify that RAKSHITHA P, student of IV semester MBA course in this institute

prepared the project report titled IMPACT OF ONLINE ADVERTISING ON

CONSUMER BUYING BEHAVIOR TOWARDS COSMETICS in partial fulfilment of

requirement of IV seniester MBA degree examination-2019-2020

te: 8th Septemb er'2020

lace: Mysore

<fi -,
//

(Prof. AISHA M.SHERIFF)
CI'l$t,R ['.4AI\,1

D{i5 tn 9u:in,:rs Ar{rniqii!ratial (Eii,,ljl
CHD{16lEIISrc)N$ttRE

ln/t anGsa g,r n g.r"' 1 rt, MY !lOtr E-S z ggg5

I



UNIVERSITY OF MYSORE

B.N. BAHADUR INSTITUTE OF' MANAGEMENT SCIENCES

UNIVERSITY OF MYSORE, MANASAGANGOTRI

MYSURU.sTO 006

GUIDANCE CERTIFICATE

project report titled "IMPACT oF oNLINE ADVERTISING oN CONSUMER
BUYING BEHAVIOR TOWARDS COSMETICS" is prepared by RAKSHITHA p under

guidance. This report is submitted to University of Mysore in partial fulfilment of the

uirement of IV semester MBA degree examinatio n of 2019-2020.

: 8th September 2020

: Mysore

(Dr. AMULYA. M)


