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PROCEEDINGS OF THE BOARD OF STUDIES IN COMMERCE (CB) HELD ON 14THSeptember 2023 AT 11 AM
AT DEPARTMENT OF STUDIES IN COMMERCE, MANASAGNAGOTRI, MYSRURU-6

Sl. No. Decision
Agenda | Approval of Syllabus of B.Com.3rd and4rd Semesters for the academic year 2023-24 as
1 per model syllabus framed by Karnataka State Higher Education Council, Bangaluru,
under NEP 2020.

Decision | Resolved to approve the Syllabus of B.Com. 3rd and 4th Semesters for the academic year
2023-24 as per model syllabus framed by Karnataka State Higher Education Council,
Bangaluru, under NEP 2020. Annexure 1

1.Prof.B.Mahadevappa, Chairman, BOS in Commerce (CB)

2.Prof.H.Rajashekar, Member, BOS in Commerce(CB)

3.Prof.K.Nagendra Babu, Member, BOS in Commerce(CB)

4.Prof.B.Nagaragu, Member, BOS in Commerce(CB)

5.Prof.N.Nagaraja, Member, BOS in Commerce(CB)

6.Prof.T.S.Devaraja, Member, BOS in Commerce(CB)

7.Prof.M.Kumara Swamy, Member, BOS in Commerce(CB)

8.Prof. Ashoka M L, , Member, BOS in Commerce(CB)

9.Prof.Sarvamangala, Member, BOS in Commerce(CB)

10.Prof.Muniraju, Member, BOS in Commerce(CB)

11.Prof.Krishnamurthy M, Member, BOS in Commerce(CB)

12.Prof.Veena D’Almedia, Member, BOS in Commerce(CB)

13.Prof.Jayashankara K B, Member, BOS in Commerce(CB)

14. Prof.B.S.Yogesha, Member, BOS in Commerce (C)

15. Sri.Thejswi M R, Member, BOS in Commerce (C)




11 SemesterB.Com

TeachingHou

Sl Course TitleoftheCourse CategoryofCour| rsperWeek SEE CIE TotalMa Credits
No. Code ses (L+T+P) rks
16 |Lang.l.1 Language-I AECC 3+1+0 60 40 100 8
17 |Lang.1.2 Language—I1 AECC 3+1+0 60 40 100 3
18 |B.com.3.1 CorporateAccounting DSC 3+0+2 60 40 100 4
19 |B.com3.2 BusinessStatistics DSC 3+0+2 60 40 100 4
20 |B.Com3.3 CostAccounting DSC 3+0+2 60 40 100 4
I . . . 1+0+2
21 |B.Com.3.4 Artificial Intelligence OR Financial SEC 60 40 100 2
Education. & Investment
Awareness
23 |B.Com3s India argRlndlan Constitution AECC 3+0+0 60 20 100 3
1. Advertising Skills/ OR
2. Entrepreneurialskills OEC
Sports/NCC/NSS/R & R /S & 1+0+2 - 100 100 2
24 |B.Com.3.6 /Cultural SEC-VB
Sub-Total(C) 420 280 700 25
1VSemester B.Com.
TeachingH
Sl Course . CategoryofCour| oursperW TotalMa .
No. Code TitleoftheCourse ses cek SEE CIE rks Credits
(L+T+P)
25 |Lang.1.1 Language-I AECC 3+1+0 60 40 100 3
26 |Lang.1.2 Language—I1 AECC 3+1+0 60 20 100 3
AdvancedCorporate Accounting
+0+
27 |B.Com41 DSC 3#0%2 1 60 | 40 | 100 4
28 |B.Com.4.2 CostingMethods&Techniques DSC 3+0+2 60 40 100 4
9 |B.com.4.3 Business Regulatory Framework DSC 4+0+0 60 40 100 4
30 |B.Com.4.4 IArtificial Intelligence OR Financial SEC 1+0+2 60 40 100 2
Education. & Investment
IAwareness
Sports/INCC/NSS/R & R /S & 1+0+2 - 100 100 2
31 (B.Com.4.5 /Cultural SEC-VB
3 |B.comas 1. BusinessEthicsor/ OEC 34040 60 40 100 3
2. CorporateGovernance
OR OR
India and Indian Constitution AECC
Sub—Total(D) 420 380 800 25




Third Semester B.Com.
Academic Year 2023-24



NameoftheProgram:BachelorofCommerce(B.Com.)
CourseCode:B.Com.3.1
NameoftheCourse:CorporateAccounting

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours

4Credits 3+2Hrs 56Hrs

Pedagogy:Classroomslecture,Casestudies,TutorialClasses,Groupdiscussion, Seminar &
field work etc.,

CourseOutcomes:Onsuccessfulcompletionofthe course,theStudentswillbe able to
a) Understandthetreatmentofunderwritingofshares.
b) Comprehendthecomputationofprofitpriortoincorporation.
c) Knowthevaluationofintangibleassets.
d) Know thevaluationofshares.
e) Prepare thefinancialstatements ofcompaniesaspercompaniesact,2013.

Syllabus: Hours

ModuleNo.1:UnderwritingofShares 12

Introduction -MeaningofUnderwriting-SEBIregulationsregardingunderwriting;
Underwritingcommission.Underwriter-functions-AdvantagesofUnderwriting,
Typesofunderwriting-MarkedandUnmarkedApplications-DeterminationofLiabilityin
respectofunderwritingcontract-whenfullyunderwrittenandpartiallyunderwritten-with and
without firm underwritingproblem.

ModuleNo.2:ProfitPriortolncorporation 10

Introduction - Meaning - calculation of sales ratio - time ratio — weighted ratio - treatment
of capital and revenue expenditure - Ascertainment of pre-incorporation and post-
incorporationprofitsbypreparingstatementofProfitandLossandBalanceSheetasper
schedulelllofcompaniesAct,2013.

ModuleNo.3 ValuationofIntangibleAssets 10

Introduction - Valuation of Goodwill -factors influencing goodwill, circumstances of
valuation of goodwill- Methods of Valuation of Goodwill: Average Profit Method,
Capitalization of average Profit Method, Super Profit Method, Capitalization of Super
ProfitMethod,andAnnuityMethod-Problems.BrandvaluationandIntellectualProperty
Rights(IPR).

ModuleNo.4:ValuationofShares 10

Introduction - Meaning - Need for Valuation - Factors Affecting Valuation - Methods of
Valuation:IntrinsicValueMethod,YieldMethod,EarningCapacityMethod,FairValue of
shares. Rights Issue and Valuation of Rights Issue, Valuation of Warrants.

Module5:FinancialStatementsof Companies 14

StatutoryProvisionsregarding preparation of financial statements of companies asper
schedule IIl of companies act,2013 and IND AS-1- Treatment of Special Items - Tax]
deducted at source - Advance payment of Tax - Provision for Tax - Depreciation —
Interestondebentures -Dividends -Rulesregardingpaymentofdividends-Transferto
Reserves - Preparation of Statement of profit and loss and Balance Sheet.




SkillDevelopmentActivities:

1. CompilethelistofIndiancompanieswhichhaveissuedsharesthroughIPO/FPQOinthe
current financial year.

2. Determine Underwriters’ Liability in case of an IPO, with imaginary figures. ePresent the

formatof'StatementofProfitandLoss’,'BalanceSheet’and‘StatementofChangesinEquity’, with
imaginary figures

3. Collectfinancialstatementofacompanyandcalculateintrinsicvalueofanequityshare..

4. CollectannualreportofaCompanyandListoutitsassetsandLiabilities.

5. Collectionoflatestfinancialstatementsofacompanyandfindouttheintrinsicvalue
ofshares

6. Collecttheannualreportsofcompanyandcalculatethevalueofgoodwillunder
differentmethods

7. Anyotheractivities,whicharerelevanttothecourse.

TextBooks:

1. J.R.Monga,FundamentalsofCorporateAccounting.MayurPaperBacks,New

Delhi.

2. M.C.Shukla,T.S.Grewal,andS.C.Gupta.AdvancedAccounts.Vol.-II.S.Chand
&Co.,NewDelhi.

3. S.N. Maheshwari, andS. K. Maheshwari. CorporateAccounting. Vikas Publishing
House, New Delhi.

4. AshokSehgal, FundamentalsofCorporateAccounting.TaxmanPublication,New
Delhi.

5. V.K.GoyalandRuchiGoyal,CorporateAccounting.PHILearning.

6. Jain,S.P.andK.L.Narang.CorporateAccounting.KalyaniPublishers,New Delhi.

7. BhushanKumarGoyal, FundamentalsofCorporateAccounting,International
Book House

8. P.C.TulsianandBharatTulsian,CorporateAccounting,S.Chand

9. AmitabhaMukherjee,MohammedHanif,CorporateAccounting,McGrawHill
Education

10. Arulanandam&Raman;CorporateAccounting-II

11. Madegowda]J-Advancedcorporateaccounting, HPH

12. Soundarajan.A&K.Venkataramana,CorporateAccounting,VBH.

13. S.P.JainandK.L.Narang-CorporateAccounting

14. S.Bhat-CorporateAccounting.

15. SPIlyengar,Advanced Accountancy,SultanChand

16. RLGupta,AdvancedAccountancy.

17. AnilKumar.S, Rajesh Kumar.Vand Mariyappa.B, Corporate Accounting,

HPH.
Note:Latesteditionoftextbooksmaybeused.




NameoftheProgram:BachelorofCommerce(B.Com.)
Course Code:B.Com.3.2
NameoftheCourse:BusinessStatistics

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours

4Credits 3+2Hrs 56Hrs

Pedagogy:Classroomslecture,Case studies, Tutorial Classes,Groupdiscussion, Seminar &
field work etc.,

CourseOutcomes:Onsuccessfulcompletionofthe course,theStudentswillbeable to
a. Familiarizesstatisticaldataanddescriptivestatisticsforbusinessdecision-making.
b. Comprehendthemeasuresofvariationandmeasuresofskewness.

c. Demonstratetheuseofprobabilityandprobabilitydistributionsinbusiness.
d. Validatetheapplicationofcorrelationandregressioninbusinessdecisions.
e. Showtheuseofindexnumbersinbusiness.

Syllabus: Hours

ModuleNo.1:StatisticalDataandDescriptive statistics. 14

Nature and Classification of data: Univariate, bivariate and multivariate data; Measures of Central
Tendency:Mathematical averages including arithmetic mean, Properties and
applications.Positional Averages -ModeandMedian (includinggraphicdetermination).

ModuleNo.2:MeasuresofVariation:andSkewness 12

Measures ofVariation:absolute andrelative. Range,quartiledeviation, mean deviation,
standard deviation, and their coefficients, Properties of standard deviation/variance.
Skewness: Meaning,MeasurementusingKarlPearsonandBowley’s measures; concept of
Kurtosis.

ModuleNo.3:Probability Distributions 10

TheoryofProbability.Approachestothecalculationofprobability; Calculationofevent
Probabilities. Addition and multiplication laws of probability (Proof not required);
Conditional probability and Bayes’ Theorem (Proof not required)- Expectation and
variance of a random variable - Probability distributions - Binomial distribution:
Probability distribution function, Constants, Shape, Fitting of binomial distribution -
Poissondistribution:Probabilityfunction,(includingPoissonapproximationtobinomial
distribution),Constants,Fitting of Poissondistribution- Normal distribution:Probability
distributionfunction,Propertiesofnormalcurve,Simpleproblems.

ModuleNo.4:CorrelationandRegressionAnalysis 12

Correlation Analysis: Meaning of Correlation: - types of correlation- Positive and
negative correlation-simple, partial, and multiple correlation. linear and Non-linear
correlationandScatterdiagram,Pearson’sco-efficientofCorrelation;Correlation and
Probableerror;Spearman’sRankCorrelationco-efficient.-problems.




Regression Analysis: meaning and definition- regression lines, Regression equations
andestimation;Propertiesofregressioncoefficients;Relationshipbetween Correlation
andRegressioncoefficients- problems.

Module5:IndexNumbers 08

Meaningandusesofindexnumbers;Constructionofindexnumbers:Fisher’sidealindex
number with Time Reversal and Factor Reversal Tests.Constructionofconsumer price
indices Using Aggregative Expenditure method and Family Budget method.

SkillDevelopmentActivities:

1. ApplicationofMSExcelFunctionsinstatisticaldecisionmakingandstudents
should submitoutput of the same.

2. CollecttheagestatisticsoflOnewmarriedcouplescalculateCorrelationcoefficient.

3. Recalltheuseofprobabilitytheoryinbusiness.

4. ldentifytheapplicabilityofcorrelationandregressioninbusinessdecision
making.

5. Constructconsumerpriceindiceswithimaginaryfigures.

6. Anyotheractivities, whicharerelevanttothecourse.

TextBooks:

1. Levin,Richard,David S.Rubin,Sanjay Rastogi,andHMSiddiqui.Statisticsfor
Management. 7th ed., Pearson Education.

2. David M. Levine, Mark L. Berenson, Timothy C. Krehbiel, P. K. Viswanathan,
Business Statistics: A First Course, Pearson Education.

3. SiegelAndrewF.PracticalBusinessStatistics.McGraw HillEducation.

4. Gupta,S.P., andArchana Agarwal. BusinessStatistics,SultanChand andSons, New
Delhi.

5. VohraN.D.BusinessStatistics,McGrawHill Education.

6. MurrayRSpiegel,Larry].Stephens,NarinderKumar.Statistics(Schaum’sOutline
Series), McGraw Hill Education.
Gupta,S.C.FundamentalsofStatistics.HimalayaPublishingHouse.

8. Anderson,Sweeney, andWilliams,Statisticsfor Studentsof Economics and

Business, Cengage Learning.
Note:Latesteditionoftextbooksmaybeused.
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NameoftheProgram:BachelorofCommerce(B.Com.)
Course Code:B.Com.3.3
NameoftheCourse:CostAccounting

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours

4Credits 3+2Hrs 56Hrs

Pedagogy:Classroomslecture,Casestudies, Tutorial classes, Group discussion, Seminar &
field work etc.,

CourseOutcomes:Onsuccessfulcompletionofthe course,thestudents willbeableto
a) Understandconceptsofcostaccounting&MethodsofCosting.
b) OutlinetheProcedureanddocumentationsinvolvedinprocurementofmaterials &
compute the valuation of Inventory.
c¢) Makeuseofpayroll procedures&computeidleandovertime.
d) Discussthemethodsof allocation,apportionment&absorptionofoverheads.
e) Preparecostsheet&discusscostallocationunderABC.

Syllabus: Hours

ModuleNo.1:IntroductiontoCostAccounting 12

Introduction- Meaning and definition- Objectives, Importance and Uses of Cost Accounting,
DifferencebetweenCostAccountingandFinancialAccounting;VariousElementsofCostand
ClassificationofCost;Costobject, Costunit, Costdriver, costcentre;Costreductionand Cost
control; Methods and Techniques of Costing (Meanings Only); Use of IT in Cost Accounting;
Limitations of Cost Accounting; Cost Sheet: Meaning and Cost heads in a Cost Sheet,
PresentationofCostInformationinCostSheet.ProblemsonCostSheet, Tendersand

Quotations.

ModuleNo.2:MaterialCost 12

Materials: Meaning, Importance and Types of Materials - Direct and Indirect Material
Materialsmaterialcontrol.-InventorycontrolTechniqueofinventorycontrol,problems on
level setting and EOQ.Procurement- Procedure for procurement of materials and
documentation involved in materials accounting - Material Storage: Duties of Store
keeper, pricing of material issues, preparation of Stores Ledger Account - FIFO, LIFO,
SimpleAveragePriceandWeightedAveragePriceMethods-Problems.

ModuleNo.3:EmployeeCost 10

Introduction-EmployeeCost-typesoflabourcost-LabourCostControl-timekeeping and
time booking and Payroll Procedure -Preparation of Payroll: Idle Time Causes and
TreatmentofNormalandAbnormalldletime,OverTimeCausesandTreatment-Labour
Turnover-Meaning,ReasonsandEffectsofLabourturnover. Methods ofWagePayment:
Timeratesystemandpieceratesystem,andthelncentiveschemes-Halseyplan,
RowanplanandTaylordifferentialpieceratesystem-problems.

ModuleNo.4:0OverheadsCost 12

Introduction- Meaning and Classification of Overheads; Accounting and Control of Manufacturing
Overheads: Estimation and Collection, Cost Allocation, Apportionment, Re-apportionment and
AbsorptionofManufacturingOverheads;ProblemsonPrimaryandSecondaryoverheadsdistribution
using Reciprocal Service Methods (Repeated Distribution Method and Simultaneous Equation
Method);Absorption ofOverheads: Meaningand MethodsofAbsorption ofOverheads;Problemson
MachineHour Rate.




ModuleNo.5:ReconciliationofCostandFinancialAccounts

10

Cost Accounts; Procedure for Reconciliation - Ascertainment of Profits as per

Introduction-meaningofreconciliation,ReasonsfordifferencesinProfitsunder Financial and

FinancialAccountsandCostAccountsandReconciliationofProfitsofbothsetsofAccounts -
PreparationofReconciliationStatement-Problems.

SkillDevelopmentsActivities:
1.

VisitanyManufacturingentity,collectthemethodofinventoryvaluationadopted&
procedureinvolvedinprocuring inventory.

2. Drawtheformatoffivedocumentsusedformaterialaccounting

3. PreparedummyPayrollwithimaginaryfigures.

4. Visitanylarge-scaleorganisation,identifythetechniquesusedforcontrolling
administrative, Selling & distribution overheads.

5. Visit anymanufacturingentityandcollect thecostdateandpreparethecost
sheet.

6. Anyotheractivities,whicharerelevanttothecourse.

TextBooks:

1. CharlesT.Horngren,SrikantM.Datar,MadhavV.Rajan,CostAccounting:
AManagerial Emphasis,PearsonEducation.

2. JawaharLal,CostAccounting. McGrawHillEducation

3. Madegowda],CostAccounting, HPH.

4. RajivGoel,CostAccounting,InternationalBookHouse

5. Jain,S.P.andK.L.Narang.CostAccounting:PrinciplesandMethods.Kalyani
Publishers

6. Arora,M.N. Cost Accounting-Principlesand Practice, Vikas Publishing House,
NewDelhi.

7. Maheshwari, S.N. andS.N. Mittal. Cost Accounting: Theoryand
Problems.ShriMahavirBookDepot,NewDelhi.

8. lyengar,S.P.CostAccounting,SultanChand&Sons

9. MariyappaBCostAccounting, HPH

Note:Latesteditionoftextbooksmaybeused.

3.4CurriculumofArtificiallntelligencewillbegivenby KSHEC




NameoftheProgram:BachelorofCommerce(B.Com.)
CourseCode:B.Com.3.5(0EC)
NameoftheCourse:AdvertisingSkills

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours

3Credits 3Hrs 42Hrs

Pedagogy:Classroomslecture,Casestudies,Groupdiscussion&Seminaretc.,

Course Outcomes:0Onsuccessfulcompletionofthe course,the studentswillbe ableto
a. familiarisewithadvertisingconcepts.
b. Ableidentifyeffectivemediachoiceforadvertising.
c. Developadsfordifferentmedia.
d. Measuretheadvertisingeffectiveness.
e. Analysetheroleofadvertisingagency.

Syllabus: Hours

ModuleNo.1:Introduction 10

CommunicationProcess;Advertisingasa toolofcommunication;Meaning,natureand
importance of advertising; Typesof advertising;Advertisingobjectives.Audience analysis;
Setting of advertising budget: Determinants and major methods.

ModuleNo.2:MediaDecisions 07

Major media types - their characteristics, internet as an advertising media, merits and
demerits;Factorsinfluencingmediachoice;mediaselection,mediascheduling,Advertising
through the Internet-media devices.

ModuleNo.3:MessageDevelopment 08

Advertisingappeals,Advertisingcopyandelements,Preparingadsfordifferentmedia

ModuleNo.4:Measuring Advertising Effectiveness 10

Evaluatingcommunicationandsaleseffects;Pre-andPost-testingtechniques

ModuleNo.5:AdvertisingAgency 07

a) AdvertisingAgency:Role,typesandselectionofadvertisingagency.

b) Social,ethicalandlegalaspectsofadvertisinginIndia.

SkillDevelopmentActivities:

Analyzetheaudiencefeedbackonadvertisementof FMCG.
Listoutanytenproducts/servicesadvertisedthroughinternet.
Designanytwoadsforprintmedia.
ExaminethelegalaspectsofadvertisinginIndiaandsubmitthereport.

ARl

Anyotheractivities,whicharerelevanttothecourse.




TextBooks:

1. GeorgeEBelch,MichaelABelch,KeyoorPurani,Advertisingand Promotion
.AnIntegratedMarketingCommunicationsPerspective(SIE),McGrawHill Education

2. S.Wats Dunn,andArnoldM. Barban.Advertising:It’s Role in Marketing.
Dryden Press

3. Burnett,Wells,andMoriatty.Advertising:Principles andPractice.5thed.
Prentice Hall of India, New Delhi.

4, Batra,MyersandAakers.AdvertisingManagement.PHILearning.

5. Terence A. Shimp. AdvertisingandPromotion: An IMC Approach. Cengage
Learning.

6. Sharma,Kavita.Advertising:PlanningandDecisionMaking, Taxmann
Publications

7. Jaishree JethwaneyandShrutiJain,AdvertisingManagement,OxfordUniversity
Press, 2012

8. ChunawalaandSethia,Advertising,HimalayaPublishingHouse

9. RuchiGupta,Advertising,S.Chand&Co.

10. O’Guinn, AdvertisingandPromotion: AnIntegratedBrandApproach, Cengage
Learning

Note:Latesteditionoftextbooksmaybeused.




NameoftheProgram:BachelorofCommerce(B.Com.)
CourseCode:OEC
NameoftheCourse:EntrepreneurshipSkills

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours

3Credits 3Hrs 42Hrs

Pedagogy:Classroomslecture,Casestudies,Groupdiscussion&Seminaretc.,

CourseOutcomes:Onsuccessfulcompletionof thecourse,theStudents willbeableto

a. Discovertheirstrengthsandweaknesses in developing theentrepreneurialmind-
set.

b. Identify the different GovernmentInstitutions/Schemes available for promoting
Entrepreneurs.

c. Understandthevariousaspectstoset-upanEnterprises.

d. FamiliariseMechanismofMonitoringandmaintaininganEnterprises.

e. Knowthevariousfeaturesforsuccessful/unsuccessfulentrepreneurs.

Syllabus: Hours

ModuleNo.1: Introduction 10

Need of becoming entrepreneur- ways to become a good entrepreneur-Enabling
environmentavailabletobecomeanentrepreneur. Self-discovery,IdeaGeneration-Idea
Evaluation-Feasibilityanalysis- Finding team-Preparation of business model.

ModuleNo.2:Promoting Entrepreneur 08

Introduction-DifferentGovernment  institutions/schemespromotingentrepreneurs:
Graminbanks,PMMY-MUDRALoan,DIC,SIDA,SISI,NSIC,andSIDO,etc.,

ModuleNo.3:EnterpriseSet-up 08

Introduction-Waystosetupanenterpriseanddifferentaspectsinvolved:legal
compliances,marketingaspect,budgetingetc.,

ModuleNo.4:MonitoringandMaintaininganEnterprise 10

Introduction-Daytodaymonitoringmechanismformarinatinganenterprise-Different
GovernmentSchemessupportingentrepreneurship.

ModuleNo.5:CaseletsDiscussion 0

Examplesofsuccessful andunsuccessfulentrepreneurshipofMUDRA Loan,Gramin banks,
SISI and NSIC etc.,

SkillDevelopmentActivities:

1.Listoutthe discoveryand evaluationof viablebusinessideas fornew venture creation.




2. Practice critical talents and traitsrequiredfor entrepreneurssuchasproblem
solving, creativity, communication, business math, sales, and negotiation

3. Listoutpracticalissuesinsetting-upofdifferententerprises.

4. Analyze theimpact of various Government schemesin  promotionof
entrepreneurs.

5. Anyotheractivities,whicharerelevanttothecourse.

TextBooks:

1. Entrepreneurship-Starting,Developing,andManagementanewEnterprise-
Hisrichand-Peters-Irwin

2. FayolleA(2007)Entrepreneurshipandnewvaluecreation. Cambridge,Cambridge
University Press

3. HougaardS.(2005)Thebusinessidea.Berlin,Springer

4. LoweR&SMariott(2006)Enterprise:Entrepreneurship&Innovation.Burlington,

Butterworth Heinemann

Note:Latesteditionoftextbooksmaybeused.




Fourth Semester B.Com.
Academic Year 2023-24



NameoftheProgram:BachelorofCommerce(B.Com.)
Course Code:B.Com.4.1
NameoftheCourse:AdvancedCorporateAccounting

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours

4Credits 3+2Hrs 56Hrs

Pedagogy:Classroomlectures, Casestudies,Groupdiscussion&Seminaretc.,

CourseOutcomes:Onsuccessfulcompletionofthe course,theStudentswillbeable to
a) Knowtheprocedureofredemptionofpreferenceshares.
b) ComprehendthedifferentmethodsofMergersandAcquisitionofCompanies
c) Understandtheprocessofinternalreconstruction.
d) Preparetheliquidatorsfinalstatementofaccounts.
e) Understandtherecentdevelopmentsinaccountingandaccountingstandards.

Syllabus: Hours

ModuleNo.1:RedemptionofPreferenceShares 10

Meaning-legalprovisions-treatmentregardingpremiumonredemption-creationof
Capital Redemption Reserve Account- Fresh issue of shares -Arranging for cash balance
forthepurposeofredemption- minimumnumberofshares tobeissuedfor redemption - issue
of bonus shares - preparation of Balance sheet (Schedule Il toCompaniesAct 2013) after
redemption.

ModuleNo.2:MergersandAcquisitionofCompanies 16

MeaningofAmalgamationandAcquisition -TypesofAmalgamation -Amalgamation in the
nature of Merger — Amalgamation in the nature of Purchase - Methods of Calculation of
Purchase Consideration (Ind AS 103), Net asset Method - Net Payment Method, Accounting
for Amalgamation (Problems on pooling of interest method and purchase method) -
Journal Entries and Ledger Accounts in the Books of Transferor Company and Journal
EntriesinthebooksofTransfereeCompany-PreparationofBalanceSheetafterMerger.
(Schedule III to Companies Act 2013).

ModuleNo.3:InternalReconstructionof Companies 10

Meaning of Capital Reduction; Objectives of Capital Reduction; Provisions for Reduction of
Share Capital under Companies Act, 2013. Forms of Reduction. Accounting for Capital
Reduction. Problems on passing Journal Entries, preparation of Capital Reduction Account
andBalancesheetafterreduction(SchedulellltoCompaniesAct2013).

ModuleNo.4:LiquidationofCompanies 12

Meaning of Liquidation, Modes of Winding up - Compulsory Winding up, Voluntary
WindingupandwindingupsubjecttoSupervisionbyCourt.Orderofpaymentsinthe event of
Liquidation. Liquidator’s Statement of Account. Liquidator’s remuneration.
ProblemsonpreparationofLiquidator’sStatementof Account.

ModuleNo.5:RecentDevelopmentsinAccounting andAccounting 08
standards.




Human Resource Accounting - Environmental Accounting Discloser as per Global
Reporting Initiative (GRI) Reporting of variables - Social Responsibility Accounting,
IndianAccountingStandards-Meaning-objectives-SignificanceofAccountingstandards in
India- Process of setting Accounting Standards in India- List of Indian accounting
standards. (IND AS).

SkillDevelopmentActivities:

1. ListoutlegalprovisionsinrespectofRedemptionofPreferenceshares.
CalculationofPurchaseconsiderationwithimaginaryfigures.
Listanyfivecasesofamalgamationinthenatureofmergeroracquisitionof]oint Stock
Companies.

w N

4. List outlegalprovisionsinrespectofinternalreconstruction.
5. ListoutanyfivelndianAccountingStandards.
6. Anyotheractivities,whicharerelevanttothecourse.

TextBooks:

1. Arulanandam&Raman;CorporateAccounting-II,HPH
2. Anil Kumar.SRajesh Kumar.Vand Mariyappa.BAdvancedCorporate
Accounting, HPH
RoadmaptolFRSandIndianAccountingStandardsbyCAShibaramaTripathy
Dr. Venkataraman.R-AdvancedCorporateAccounting
S.N.Maheswari,FinancialAccounting,Vikaspublishing
SoundarajanA&K.Venkataramana,AdvancedCorporateAccounting, SHBP.
RLGupta,AdvancedAccountancy,SultanChand
K.KVerma-CorporateAccounting.

9. JainandNarang,CorporateAccounting.

10. Tulsian,Advanced Accounting,

11. ShuklaandGrewal-AdvancedAccountancy,SultanChand

12. SrinivasPutty,AdvancedCorporateAccounting, HPH.
Note:Latesteditionoftextbooksmaybeused.
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NameoftheProgram:BachelorofCommerce(B.Com.)
Course Code:B.Com.4.2
NameoftheCourse:CostingMethodsandTechniques

CourseCredits No.ofHoursperWeek TotalNo.ofTeaching
Hours
4Credits 3+2Hrs 56Hrs

Pedagogy:Classroomlectures,Casestudies,Groupdiscussion&Seminaretc.,

CourseOutcomes:Onsuccessfulcompletionofthecourse,theStudentswillbe able to
a) Themethodofcostingapplicableindifferentindustries.
b) Determinationofcostbyapplyingdifferentmethodsofcosting.
c) Prepareflexibleandcashbudgetwithimaginaryfigures
d) Analysetheprocessesinvolved instandardcosting.
e) FamiliarizewiththeActivityBased Costinganditsapplications.

Syllabus: Hours

ModuleNo.1: JobandContractCosting 12

Job Costing: Meaning, prerequisites, job costing procedure, Features, objectives,
applications, advantages and disadvantages of Job costing, Job cost sheet- simplg
problems.
Contract Costing: Meaning, features of contract costing, applications of contrac]
costing, similarities and dissimilarities between job costing and contract costing
recording of contract costs, meaning of terms used in contract costing; treatment off
profit on incomplete contracts-Problems.

Module No.2: ProcessandServiceCosting | 12

Process costing: Meaning, features and applications of Process Costing; comparison|
between Job Costing and Process Costing, advantages and disadvantages of process
costing; treatment of process losses and gains in cost accounts; preparation of process
accounts.

Service costing: Introduction to service costing;Application ofService costing;Service|
costing v/s product costing; Cost units for different service sectors; Service cost
statement; Determination of costs for different service sectors - Transport services
hospitalsandeducationalinstitutions-problemsonpreparationofservicecost
statementsfortheseservice sectors.

ModuleNo.3: ActivityBasedCosting | 10

Introduction - Weakness of conventional costing system - concept of ABC -
Characteristics of ABC - Kaplan and Cooper’s Approach - cost drivers and cost pools -
allocation of overheads under ABC —- Steps in the implementation of ABC - Benefits
fromadaptationofABCsystem-difficultiesfacedbytheindustriesinthesuccessful
implementationofABC-Problems.

Module4:Marginal Costing | 12

Meaning and Definition of marginal cost, marginal costing, features of marginal
costing-termsusedinmarginalcosting-P/Vratio,BEP,MarginofSafety,Angleof
Incidence.BreakEvenAnalysisassumptionsanduses.BreakEvenChart.(theory).
ProblemsonCVP analysis.




Module5:BudgetaryControlandStandard Costing 10

Budgetary Control Introduction - Meaning & Definition of Budget and Budgetary
Control-ObjectivesofBudgetaryControl-essentialrequirementsofbudgetarycontrol =~ -
advantages and disadvantages of budgetary control - Types of budgets- Functional
Budgets-Cashbudget,salesbudget,purchasebudgetandproductionbudget.Fixedand
Flexible budgets - Problems on Flexible budget and Cash budget only.

Standard Costing Introduction - Uses and limitations, variance analysis- Material
variances,LabourvariancesandOverheadvariances-problemsonMaterialandLabour
variancesonly.

SkillDevelopmentActivities:

1. Namingtheappropriatemethod ofcostingwithjustificationforeachofthe
following Industries-PaperMill, Printing, SugarMill, Rice Mill, Hospital, Oil
Refinery, Pickle Manufacturing, KSRTC and Hotel.
Listoutthemoderncostingtoolsinaccountingfield.
PrepareflexibleBudgetandcashbudgetwithimaginaryfigures
Narratethestepsinvolvedinstandardcosting.System.
Prepare a report, which explains the conditions that are necessary for the
successful implementation of a JIT manufacturing system.

6. ExplainABC.IllustratehowABCcanbeapplied.
Note:Anyotheractivitiesinadditiontotheabove,whicharerelevanttothecourse.

G WIS

ReferenceBooks:

1. John K Shankand Vijaya Govindarajan;Strategic Cost Management;Free
Press Publication; New York
SPJainandKLNarang,AdvancedCostAccounting,KalyaniPublications,
Robert S Kaplan andAnthonyA Atkinson, AdvancedManagement
Accounting, PHI, New Delhi.

4. ShankandGovindrajan,StrategicCost Management, Simon andSchuster,
36 New York.

5. LinThomas, Cases and Readings in Strategic Cost Management, McGraw

Hill Publications, New York.
. MariyappaBMethodsandTechniquesofCosting.,HPH.

(=)}

Note:LatesteditionofReferencebooksmaybeused.




NameoftheProgram:BachelorofCommerce(B.Com.)
Course Code:B.Com.4.3
NameoftheCourse:BusinessRegulatoryFramework

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours

4Credits 4Hrs 56Hrs

Pedagogy:Classroomslecture,Casestudies, Groupdiscussion, Seminar&field work etc.,

CourseOutcomes:Onsuccessfulcompletionofthe course,theStudentswillbe able to

a) RecognisethelawsrelatingtoContractsanditsapplicationinbusinessactivities.

b) Acquire knowledgeonbailmentand indemnificationofgoodsina contractual
relationship and role of agents.

c) Comprehend the rulesfor Sale of Goodsandrightsand dutiesof abuyerand a
seller.

d) Distinguishthe partnershiplaws,itsapplicabilityand relevance.

e) Rephrasethecyberlawinthepresentcontext.

Syllabus: Hours

ModuleNo.1: IndianContractAct,1872 12

Introduction - Definition of Contract, Essentials of Valid Contract, Offer and acceptance,
consideration, contractual capacity, freeconsent. Classification of Contract, Discharge of a
contract, Breach of Contract and Remedies to Breach of Contract

ModuleNo.2:TheSaleofGoodsAct,1930 10

Introduction - Definition of Contract of Sale, Essentials of Contract of Sale, Conditions and
Warranties, Transfer of ownership in goods including sale by a non- owner and exceptions-
Performanceofcontractofsale-Unpaidseller,rightsofanunpaidselleragainstthe
goodsandagainstthebuyer

ModuleNo.3:CompetitionandConsumerLaws 12

The Competition Act 2002 - Objectives of Competition Act, Features of Competition Act
CAT, Offences and Penalties under the Act, Competition Commission of India.

Consumer Protection Act 1986 - Definitions of the terms - Consumer, Consumer Dispute
Defect, Deficiency, Unfair Trade Practices, and Services, Rights of Consumer under the Act,
ConsumerRedressalAgencies -DistrictForum,StateCommissionandNational Commission.

ModuleNo.4:EconomicLaws 12

WTO patent rules - Indian Patent Act, 1970 - Meaning and Scope of Intellectual Property
Rights (IPR), Procedure to get Patent for Inventions and Non-Inventions.
FEMA1999-0ObjectivesofFEMA,SalientFeaturesofFEMA,DefinitionofImportantTerms
—-AuthorizedDealer,Currency-ForeignCurrency,ForeignExchange,ForeignSecurity.

Module5:EnvironmentandCyberLaws 10




Environment Protection Act 1986 - Objectives of the Act, Definitions of Important Terms
- Environment, Environment Pollutant, Environment Pollution, Hazardous Substance and
Occupier, TypesofPollution,PowersofCentralGovernmenttoprotectEnvironmentinIndia.
CyberLaw:Definition,IntroductiontolndianCyberLaw,CyberspaceandCybersecurity.

SkillDevelopmentActivities:
Discussthecaseof“CarlillvsCarbolicSmokeBallCompany” case
Discussthecaseof*MohoriBibeev/sDharmodasGhose”.

1

2

3. Discussanyonecaselawrelatingto minor.

4. Statetheprocedureforgettingpatentforiinventions’and/or‘non-inventions’.
5

Listatleast5itemswhichcanbecategorizedas‘hazardoussubstance’accordingto
EnvironmentProtectionAct.

6. Listout any top upcoming jobs incybersecurityandexaminethe skills required for
the same.
7. Anyotheractivities,whicharerelevanttothecourse.
TextBooks:

1. M.C. Kuchhal, andVivekKuchhal,BusinessLaw,VikasPublishingHouse,New Delhi.

2. AvtarSingh,BusinessLaw,EasternBookCompany, Lucknow.

3. RavinderKumar,LegalAspectsofBusiness,CengageLearning

4. SN Maheshwariand SK Maheshwari,Business Law,National Publishing House,
New Delhi.

5. AggarwalSK,BusinessLaw,GalgotiaPublishersCompany,NewDelhi

6. BhushanKumarGoyalandJainKinneri,BusinessLaws,InternationalBookHouse

7. SushmaArora,BusinessLaws,TaxmannPulications.

8. AkhileshwarPathak,LegalAspectsof Business,McGrawHillEducation,6thEd.

9. PCTulsianandBharatTulsian,BusinessLaw,McGrawHillEducation

10. Sharma,].P.andSunainaKanojia,BusinessLaws,AneBooksPvt.Ltd.,.New Delhi

11. K.RamaRaoandRavi S.P.,BusinessRegulatoryFramework., HPH

12. N.D.Kapoor,BusinessLaws,SultanChandPublications

13. K. Aswathappa,BusinessLaws, HPH,

14. .InformationTechnologyAct/Rules2000,TaxmannPublicationsPvt.Ltd.

15. Chanda.P.R,BusinessLaws,GalgotiaPublishingCompany
Note:Latesteditionoftextbooksmaybeused.




4.4ConstitutionofIndiacurriculumwillbegiven byKSHIC

4.5Sports/NCC/NSS/Others(Ifany)-as perconcernedUniversity



NameoftheProgram:BachelorofCommerce(B.Com.)
CourseCode:B.Com.4.6(0EC)
NameoftheCourse:BusinessEthics

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours

3Credits 3Hrs 42Hrs

Pedagogy:Classroomlectures,Casestudies,Groupdiscussion&Seminaretc.,

CourseOutcomes:Onsuccessfulcompletionofthecourse,thestudentswillbeableto
a. Explaintheconceptsofbusinessethicsanditsapproaches.
b. Examinethebusinessandorganisationalethicsinthepresentcontext.
c. AnalysetheethicalaspectsinmarketingandHRareas.
d. Analysetheethicalaspectsin financeandITareas.
e. Examinetheimpactofglobalisationonbusinessethics.

Syllabus: Hours

ModuleNo.1:BusinessEthics 08

Introduction, Concepts and theories: Introduction, definitions, importance and need for
Business ethics, Values and morals. Management and ethics, Normative Theories, -
Gandhian Approach, Friedman‘s Economic theory, Kant's Deontological theory, Mill &
Bentham's Utilitarianism theory.

ModuleNo.2:Business&OrganisationalEthics 10

ThelndianBusinessscene,EthicalConcerns,LPG&Globaltrendsinbusinessethics,
Business ethics rating in India. Organizations &Organisation culture, Types of
Organization, Corporate code of ethics -Formulating, Advantages, implementation
Professionalismand professional ethics code.

ModuleNo.3:EthicalAspectsinOrganization-I 08

MarketingethicsandConsumerethics—-Ethicalissuesinadvertising,Criticismsin
Marketing ethics, Ethics in HRM: Selection, TrainingandDevelopment- Ethics atwork
place - Ethics in Performance Appraisal.

ModuleNo.4:EthicalAspectsinOrganization-II 08

EthicsinFinance:Insidertrading-Ethicalinvestment-CombatingFrauds.Ethicalissues  in
Information Technology: Information Security and Threats - Intellectual Property
Rights — Cybercrime.

ModuleNo.5:GlobalizationandBusinessEthics 08

GrowthofGlobalCorporations,FactorsfacilitatingGlobalisation,Impactofglobalization on
Indian corporate and social culture, Advantages and disadvantages of MNC's to the Host
Country, International codes of Business Conduct, Whistle blowing and its codes.




SkillDevelopmentActivities:

1.

U1 Wi

6.

The students may be askedto conductthe surveyofanytwoorganizations to study
the ethical practices.

ListoutanyfivemostethicalratingofIndiancompanies.
CollecttheinformationonunethicalpracticesinmarketingandHRarea.
CollecttheinformationonunethicalpracticesinfinanceandITarea.

Analyse and submitthe report onthe impact of globalizationonIndian business
housesin the context of ethical aspects.

Anyotheractivities, whicharerelevanttothecourse.

TextBooks:

1.
2.

3.
4.
5.

LauraPHartman,T,PerspectivesinBusinessEthics,TataMcGrawHill.

B. H. Agalgatti& R.P. Banerjee,Business Ethics -Concept& Practice,Nirali
Publication.
R.P.Banerjee,EthicsinBusiness&Management,HimalayaPublication
Crane,BusinessEthics,Pub.ByOxfordPress
CSVMurthy,BusinessEthics,HimalayaPublishingHouse

Note:Latesteditionoftextbooksmaybeused.




NameoftheProgram:BachelorofCommerce(B.Com.)
CourseCode:B.Com.4.6(0EC)
NameoftheCourse:CorporateGovernance

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours

3Credits 3Hrs 42Hrs

Pedagogy:Classroomlectures,Casestudies,Groupdiscussion&Seminaretc.,

CourseOutcomes:Onsuccessfulcompletionofthe course,theStudentswillbeable to
a) Identifytheimportanceofcorporategovernance.
b) Knowtherights,dutiesandresponsibilitiesofDirectors.
c) Analysethelegal&regulatoryframeworkofcorporategovernance.
d) Outlinetheimportanceandroleofboardcommittee.
e) Understandthemajorexpertcommittees’Reportsoncorporategovernance.

Syllabus: Hours

ModuleNo.1:CorporateGovernance 10

Introduction,Itsimportance,Principlesofcorporategovernance,OECDPrinciplesof
corporate governance, Theories of corporate governance-Agency theory and stewardship
theory, Models of corporate governance around the world, Need for good corporate
governance - Evolution of Corporate Governance - Ancient and Modern Concept -
ConceptofCorporateGovernance,GenerationofValuefromPerformance -Principlesof
Corporate Governance.

ModuleNo.2:CorporateandBoardManagement 10

CorporateBusinessOwnershipStructure-BoardofDirectors—-Role,Composition,

Systems and Procedures - Fiduciary relationship - Types of Directors-
Promoter/Nominee/Shareholder/Independent - Rights, Duties and Responsibilities of
Directors; Role of Directors and Executives - Responsibility for Leadership, Harmony
betweenDirectorsandExecutives-TrainingofDirectors-need,objective,methodology-
Scope and Responsibilities and competencies for directors - Executive Management
Process, Executive Remuneration - Functional Committees of Board - Rights and
Relationship of Shareholders and Other Stakeholders.

ModuleNo.3:LegalandRegulatoryFrameworkofCorporateGovernance 08

Need for Legislation of Corporate Governance - Legislative Provisions of Corporate
Governance in Companies Act 1956, Securities (Contracts and Regulations) Act, 1956
(SCRA),DepositoriesAct1996,SecuritiesandExchangeBoardoflndia Act1992, Listing
Agreement, Banking RegulationAct,1949andOther CorporateLaws- Legal Provisions
relatingtolnvestorProtection.

ModuleNo.4:BoardCommitteesandRoleofProfessionals 08




Board Committees - Audit Committee, Remuneration Committee, Shareholders’
GrievanceCommittee,othercommittees-Need,FunctionsandAdvantagesofCommittee
Management-ConstitutionandScopeofBoardCommittees-BoardCommittees’Charter

- Terms of Reference and Accountability and Performance Appraisals - Attendance and
participationincommitteemeetings- IndependenceofMembersofBoard Committees-
Disclosures in Annual Report; Integrity of Financial Reporting Systems - Role of
Professionals in Board Committees - Role of Company Secretaries in compliance of
Corporate Governance.

ModuleNo.5:CorporateGovernance-CodesandPractices 06

Introduction - Major Expert Committees’ Reports of India - Study of Codes of Corporate
Governance - Best Practices of Corporate Governance - Value Creation through Corporate
Governance-CorporateGovernanceRatings.

SkillDevelopmentActivities:
1. Collecttheannual reports ofany two companies,findoutthe corporate
governance aspects in the reports.
2. Collectany two companies Board ofDirectors names and findouttheirnature of
directorship.
3. PreparereportontheapplicabilityofdifferentmodelsofCorporate Governance.
4. Criticallycomparetherecommendationsofvariouscorporategovernance

committee.
5. Anyotheractivities, whicharerelevanttothecourse.
TextBooks:

1. Bairs N. andD Band,Winning Ways throughCorporateGovernance, Macmillan
London.

2. Charkham],KeepingGood Company:AStudyofCorporateGovernanceinFive
Countries, Oxford University Press,London.

3. SubhashChandraDas,CorporateGovernanceinlndia-AnEvaluation(Third
edition),PHILearningPrivateLimited.

4. ClarkT.andEMonkHouse,RethinkingtheCompany,Pitman,London.

5. FernandoA.C,CorporateGovernance,PearsonEducation.

6. Prentice D.D.andPRJHolland, Contemporary Issues in Governance,Clarendon
Press.

7. ReportoftheCadburyCommitteeonFinancialAspectsofCorporate
Governance, London Stock Exchange, London.

8. ReportonCorporateGovernance,ConfederationoflndialndustriesandBombay.

Note:Latesteditionoftextbooksmaybeused.







